
DESIGN PORTFOLIO
By: Tobias Simon Nielsen



TABLE
OF
CONTENTS



Research and analysis ...................................................................4
Research - Schur................................................................................5
Market Analysis - Bilka.......................................................................6
Design Analysis - Royal Export..........................................................7
Design Analysis - Skovlyst Ellebryg...................................................9

Idea & concept dev........................................................................11
Idea Generation / Brainstorm...........................................................12
Persona.............................................................................................13
Moodboard........................................................................................14

Sketching & testing.......................................................................15
Sketches - Logo................................................................................16
Sketches - Attaction/Label...............................................................17
Measurements..................................................................................18

Identity and design........................................................................19
Logo...................................................................................................20
Logo - Description............................................................................21
Label..................................................................................................22
Mockup.............................................................................................23



4

R
E

SE
A

R
C

H
 A

N
D

 A
N

A
LY

SI
S 



Research - Schur



Market Analysis - Bilka



Design Analysis - Royal Export

1. Description
Royal Export is a beer product from Royal Unibrew, a Dan-
ish brewery. The product communicates pride in Danish 
brewing tradition – which is evident in the text “Brewed in 
Denmark with pride.” The designer is not mentioned, but 
it’s clear that the graphic design is professional and com-
mercially executed. 
 
Format: Standard 33 cl can. 
Text blocks: Several small text blocks distributed around 
the can. 
Image elements: Graphic elements such as stars, barley 
grains, hops, and logos that create identity and brand rec-
ognition.

2. Analysis
Size and placement: 
The text varies in size. The name ROYAL and EXPORT are 
the largest and centrally placed – functioning as the main 
eye-catcher. Smaller text like “ALK. 5.8%” and “BREWED 
IN DENMARK…” is placed at the top and bottom, providing 
extra information without stealing focus. 
 
Font: 
Grotesque, sans serif, and in uppercase letters (majuscule). 
The typeface is modern and easy to read. Both bold and 
regular weights are used to create hierarchy. 

Function and form: 
The large typography and clear contrasts in weight and col-
or make the information easy to decode quickly – good for 
the store shelf. 
 
Illustration technique: 
Graphic illustrations, not photos. For example: barley 
spikes, stars, and hops. 
 
Style: 
Modern and slightly stylized. Not naturalistic, but also not 
cartoonish. 
 
Color scheme: 
Dark background (blue-black) with silver, white, and blue 
text. Signal red is used to emphasize “pride” and draw the 
eye upward. 
 
Form and function: 
Color contrasts create visual appeal and associations with 
strength, tradition, and quality. 
 
Eye-catcher: 
The name ROYAL EXPORT in the center – with large, bold 
typography. 

 



Dominant lines: 
Mostly vertical and diagonal elements – e.g. barley spikes 
and infographic on the side. 
 
Symmetry: 
The front is symmetrical, but the sides are asymmetrical 
with information, graphics, and measurement indicators (8 
EBC – color and 23 IBU – bitterness). 
 
Contrast: 
Clear contrast between text color and background – en-
sures easy readability. 
 
Function: 
The overall impression is calm but strong – professional 
layout that signals reliability and quality.

3. Evaluation
 
Signal value: 
The beer signals quality and pride – not necessarily exclu-
sive or budget. It aims at a modern, masculine, and tradi-
tion-conscious profile. 
 
Target group: 
Likely men aged 20–50, who enjoy regular pilsner beer but 
want something with a bit more character (5.8% alcohol). 
 

Graphic design and product: 
The design fits the product very well – neither too “cra-
zy” nor too anonymous. It balances tradition and modern 
branding. 
 



Design Analysis - Skovlyst Ellebryg

1. Description
Skovlyst ElleBryg is a non-alcoholic ale with 0.5% alcohol, 
produced by Skovlyst Brewery. The product is clearly com-
municated as a natural, light, and non-alcoholic beer with 
a focus on experience and taste – also reflected in the na-
ture-themed label and its messaging. 
 
Format: 50 cl bottle 
Text blocks: One large front text + several smaller ones on 
the back (info, ingredients, deposit, etc.) 
Image elements: Illustration of nature, road, sun, car, and 
leaves/cones – forming a mood-rich visual.

2. Analysis
Size and placement: 
“SKOVLYST” and “0.5%” are large and highly visible. “El-
leBryg” and “Alcohol-free Ale” are centrally and clearly 
placed. The back label uses smaller type for nutritional 
information. 
 
Font: 
A mix of serif and sans serif. For example, “ElleBryg” is 
written in a serif font, giving a more traditional and natural 
expression. “SKOVLYST” uses a bold and simple font.

Majuscule and minuscule:
SKOVLYST is in uppercase – signaling strength and brand 
identity. Other text varies.
 
Function and form: 
The type is easy to read and suits the rustic and cozy ex-
pression. It creates credibility and a feeling of nature and 
homeliness. 
 
Illustration technique: 
Illustration/drawing – not photography. 
 
Style: 
Naturalistic and slightly nostalgic. A red vintage car, green 
leaves, and a sunset convey nature, coziness, and calm. 
 
Color scheme: 
Muted natural colors – green, blue, brown, yellow. Overall 
soft and pastel-like in style. 
 
Eye-catcher: 
Central motif with road and sun in an oval frame – draws 
the eye directly into the “experience.” The red car is also an 
eye-catcher. 

Dominant lines:
The arched frame and winding road create flow and move-
ment.



Symmetry: 
The front label is fairly symmetrical, providing calm and 
balance. 
 
Contrast and harmony: 
There is harmony between text and illustration. The colors 
and elements work together in a calm, well-considered 
whole. 
 
Function: 
The label communicates “naturalness,” calm, and experi-
ence – all relevant for a non-alcoholic beer.

3. Evaluation
Signal value: 
The beer signals naturalness, calm, coziness, and enjoy-
ment without alcohol. It does not appear commercial or 
mainstream, but rather craft-like and experience-oriented. 
 
Target group: 
Consumers of all ages seeking an alcohol-free alternative, 
with a focus on quality and taste. The design may especial-
ly appeal to adults, nature lovers, or those seeking healthier 
choices. 

 

Does the design match the product? 
Yes, absolutely! The graphic design and illustrations sup-
port the message of alcohol-free enjoyment with nature and 
taste in focus.
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Idea Generation / Brainstorm



Persona

Mikkel Lauridsen

Motivations

Goals

Frustations

Age: 38

Work: Historian

Family: Married, 2 children

Location: Aarhus, Denmark

Character: Mordern Nostalgic

Fear

Power

Social

• To find craft beers that combine history with mod-
ern craftsmanship.

• To enjoy rustic and authentic experiences, such 
as beer tastings in old cellars.

• To support local and authentic breweries.

• Dislikes mass-produced products without soul.
• Prefers a minimalist and timeless look.
• Lack of knowledge about craft beer.

Personality

Preferred Channels

Brands

Introvert Extrovert

Analytical Emotional

Loyal Flexible

Passive Active

Social Media

Mobile

Email

Traditional Ads

Cultured Refined

Passionate

“A great beer isn’t just about 
taste. It’s about history, crafts-
manship, and the story behind 

every sip.”

Bio:
Mikkel Lauridsen is a historian with a passion for 
craftsmanship, tradition, and quality. He enjoys dis-
covering beers that tell a story—where history and 
modern brewing meet. Whether he’s exploring medi-
eval architecture or attending a local beer tasting, he 
seeks authenticity in every experience. Mikkel values 
aesthetics, rich flavors, and the feeling of being con-
nected to the past through well-crafted products.



Moodboard

Brandname: 
Brøg / BRØG
A play on the word ‘bryg’, and ‘brøg’ is 
an old-fashioned word for beer.

KOBBER MØRKEBLÅ OFF-WHITE

The Logo: 
Minimalist drawing of the church. 
Thin lines, 
Only one color? 
Focus on the architecture (the tow-
er?).

Attraction
Sankt Nicolai Kirke

Focus on the 
historical 
background.
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Sketches - Logo



Sketches - Attaction/Label



Measurements
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Logo



Logo - Description

1. Description
Typography: The logo uses a classic serif typeface that 
conveys heritage and sophistication. The letterforms are 
bold yet elegant, reflecting the balance between 
tradition and modern craft. A notable detail is the stylized 
“ø,” where the diagonal line only cuts halfway through the 
the top of the letter, adding a subtle twist without com-
promising readability.

Color: The warm copper tone reflects the hues of brewing 
kettles, ancient church spires, and the golden body of the 
beer itself – seamlessly tying into the brand’s rustic, his-
torical theme.

Detail: The wave-like line beneath the text suggests flow-
ing beer or winding rivers – adding motion and softness 
to balance the strong, traditional letter forms.
The letters have both soft and hard cut corners, which 
makes it less “rough“.

2. Conclusion:
The logo captures authenticity, tradition, and quality, while 
standing out as a clean, memorable mark. It perfectly rep-
resents a beer brand that merges historical legacy with 
modern design sensibilities. 



Label



Mockup


